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This work aims to gather the perspectives of Palo Alto residents, 
and perhaps some residents of neighboring cities. In addition to 
determining what Palo Altans’ initial attitudes are towards organic 
and inorganic foods, the research emphasizes how attitudes 
change when people are presented with new information. This 
project shines light on how educated Palo Altans specifically are on 
this topic, and how and if they change at all.

A Stanford University researched claimed that there is little 
difference between organic and inorganic foods in their 
“healthfulness” and “safety” in terms of nutrient content and viral 
and bacterial infections. However, another researcher claimed to 
have determined a 94% “reduction in health risk” when eating 
organic foods. (Holzman, 2012).

Demand for organic foods has increased throughout the 1990s. 
One research paper describes that areas with higher incomes tend 
to purchase more organic foods.  However, when there was a large 
difference between the prices of organic and inorganic foods, even 
people with high incomes tended to purchase the cheaper, and 
typically inorganic, foods. People in the age brackets of 18-29 years 
and 40-49 years and older tended to be the ones who purchased 
the most organic food (Thompson, 1998). This project similarly 
analyzes consumer trends, though specifically for Palo Altans.

A walk in a supermarket reveals proudly advertised organic foods. 
However, are consumers truly aware of what this means? This 
research project aims to reveal how much Palo Altans know about 
organic and inorganic foods, their attitudes towards the two 
groups, and whether such attitudes shift after learning about the 
components that are involved in the process of producing organic 
and inorganic foods.

The survey aimed to see if there were changes in people’s responses when they were 
provided with information. General information on pesticides and hormones in 
popular foods were included in a brief summary. Then, questions were asked a 
second time.

(Above). After asking survey-takers 
their purchasing preferences for 
strawberries, beef, and dairy, a 
document with information on certain 
pesticides and hormones that are used 
in strawberries (1,3-dichloropropene), 
beef (zeranol), and dairy (rBST) was 
provided. Then, survey-takers were 
asked again to choose between 
organic and inorganic strawberries, 
beef, and milk.
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Average: 3.67 Average: 4

(Above). A screenshot of the second 
survey. Survey-takers decided 
between purchasing regular or 
organic strawberries.

(Above). In addition to strawberries, 
survey-takers decided between 
organic or inorganic beef and milk.

(Above). At the very end of the survey, 
general questions were asked. These 
questions were identical to the first 
survey’s questions and intended to 
see if people’s general preferences 
would change.

(Right graphs). The ‘after’ graphs 
showed that survey-takers chose to 
purchase organic goods at a higher rate 
than initially for the three goods.

The exception is milk, for which the 
document portrayed some positive 
aspects of rBST.

(Above). After reading the information in the second 
survey, people on average indicated that it was more 
important for food to be organic. Dairy increased, and 
beef increased even more.

(Left graphs). The graphs show 
people’s purchasing habits for organic 
and inorganic foods before being 
provided with the information.

(Below). After reading the information, 
survey-takers on average thought it was 
more important to purchase organic 
food over inorganic food whenever 
possible.

RESEARCH METHODOLOGIES

Information was gathered through surveys. The first survey asked 
general questions on people’s views towards multiple food groups. 
A second survey asked survey-takers to ‘purchase’ either organic or 
inorganic food, which determined their original purchasing 
preferences. Then, information on several examples of pesticides 
and hormones was provided before a second set of questions 
(identical to the first set) were asked. General questions followed. 
The survey results determined whether people’s attitudes changed 
towards organic and inorganic foods when provided with 
information on what they are eating.

DATA ANALYSIS & RESULTS

(Above). In the first survey, people were asked to 
indicate how important it was for certain goods 
to be organic on a scale of 1 (unimportant) to 5 
(very important).

SUMMARY

Before reading information After reading information

When people were provided with information on certain examples 
of pesticides and hormones used in foods such as strawberries and 
beef, they were more willing to purchase organically despite the 
higher price tag. People on average also reported that it was more 
important to purchase organically, a departure from their original 
stances. The exception to this trend was dairy, for which the 
document detailed several positive aspects of the hormone rBST.

It appears that people are willing to change their preferences for 
foods when they are educated about the components that make up 
their food. Providing readily available information on pesticides 
and hormones could perhaps help consumers make well-informed 
decisions when purchasing food.

Survey Questions
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