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Introduction

0 There is a problem with how shoe startups created within
the last 15 years manage to compete in their respective
markets.

“Under Armour, Adidas, and the
Nike brand, including

the subsidiary Jordan brand, had a
combined market share of

99 percent in the U.S. basketball
shoe market” (Footwearnews.com,
2016), leaving little room

for companies in the same market
to work with.

0 Many times, top brands don’t necessarily
have the highest quality or best looking

shoe, but .St‘ll manage to make the My findings show that most shoe companies should be trying to implement
most profit. these 4 main components into their ideology.
It shows what is currently needed in the market, but these may not last
forever, as the economy and markets are always changing.
In the (near) future, the accuracy of these findings would be exponentially
more valid if one were to implement these components into a new shoe
startup, and record how the startup does in a testing environment.

Implications and Next Steps




