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INTRODUCTION

Descendants of the Sun (popular Korean drama): Main lead, Song Hye Kyo, used Laneige
products (product placement) throughout the drama, resulting in the boom of Laneige sales around
the world (3 billion in Korea alone)

Purpose:

This project aims to examine Korea’s FINDINGS AND DISCUSSION:
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Technology:

Korea is known for its

quick-paced inventions

and innovative beauty
products.
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Background: entrepreneurs in the beauty industry?
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“Today, they expertly
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state-of-the-art technologies
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- Increase in beauty businesses
founded by women (up by over 40%)
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