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Introduction
- False information spreads faster when compared to correct information online. (Identity Truth, 2015)
-People find communities of people who believe in these conspiracies (Jackso, 2022)
-Social media algorithms make it seem like everyone believes what you believe and also create fixated algorithms 
(Jackso, 2022)
-People with large amounts of followers exploit their fans in order to gain fame and money (Bond, 2022)
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Data & Findings

Implications & Next Steps

Conclusions
1. Every person interviewed felt that they slowly got 

showed more and more QAnon content and felt 
like they gradually got pulled into the conspiracies

2. Almost all the people interviewed became 
followers of QAnon through something they saw 
online

3. Almost all the people interviewed were subscribed 
to a false news influencer

4. Nobody stopped believing because someone else 
convinced them 
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This means that the most impactful way to disalude 
someone is by breaking their hyper fixated algorithms and 
showing believers that the rest of the world is not seeing 
and believing the same things they were. 

The next steps that I would take would be to enforce 
social media apps to break the algorithms and make it so 
that nobody has these fixated algorithms in order to lessen 
the amount of people affected by false news and group 
mindsets. 
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